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What is 
Hyperloop?
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In the Summer of 2013, Elon Musk released 
the Hyperloop alpha paper: A 57 page 
primer on his vision for the future of ground 
transportation. In Musk’s vision, pods of 
people and cargo travel between cities at 
transonic speeds in a network of low 
pressure tubes. The pods travel at speeds 
exceeding 700 miles per hour, reducing 
travel times for commutes like Los Angeles 
to San Francisco, for example, to just around 
20 minutes. 

Musk does not intend to pursue the 
Hyperloop aspect of his vision commercially. 
Instead, Musk and SpaceX announced a 
student competition in which teams are 
invited to design, build, and test pod 
prototypes on a one mile track at the 
SpaceX headquarters in Hawthorne, 
California. The hope is that it will foster the 
development of the idea elsewhere. Our 
team is currently in a two-year design cycle, 
which will culminate in Competition V during 
the summer of 2020. 



During the fall of 2015, University of Michigan 
students aligned with students from five other 
Universities across North America with the 
goal of building one pod for the competition 
under the name Openloop. 

We successfully traversed the various design, 
manufacturing, and testing processes 
throughout the year with the U of M team 
focused on the fuselage and final integration. 
In October of 2015, we took the pod to 
Hawthorne for testing, and then sent it off to 
Northeastern University for final tweaking 
before the competition in January. At the 
conclusion of Competition I, Openloop 
members from the University of Michigan 
decided to break off and form a standalone 
team for Michigan students with the goal of 
competing in Competition II the following 
summer and in future competitions. 
Michigan Hyperloop was one of 25 teams 
selected to compete in Hawthorne for 
Competition II in our first year as a team. 
Building off of the success of Competition II, 
the team designed, manufactured, tested, 
and competed a vehicle in SpaceX’s 
Hyperloop Pod Competition III. Beyond the 
technical advances and successes that year, 
the team was able to increase its size from 15 
active members to over 50 committed 
participants and increase the overall outreach 
the team has in the university and the world. 
With this stronger team, Michigan Hyperloop 
has turned its sights on Competition V over a 
two-year design cycle and is excited to 
continue its history of excellence in the 
development of Hyperloop technology.

Our Story
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Our Pod is designed around a single goal – 
to be the fastest pod at Competition V. This 
is the only metric around which we are 
judged. The pod we are designing for the 
2018 – 2020 build season will use a much 
wider range of mechanical and electronic 
systems to give it a competitive edge. 

One of the systems we have been 
developing is magnetic levitation. This 
technology will allow for a faster, smoother 
ride down the race track compared to the 
electric motors used in our Competition III 
pod. To ensure the pod's safety during 
levitation, we employ a variety of telemetry 
monitoring sensors such as inertial 
measurement units and infrared reflectors 
that measure our position on Hyperloop test 
track.

Testing these systems is critical to our 
mission and the more we can test these 
systems before we get to SpaceX, the more 
likely we are to succeed at the competition. 
Because of this, we have plans to build a 
small scale test track on the University of 
Michigan facilities. This will allow us to 
trouble shoot problems before the pod ever 
leaves for California.

Our Pod
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Competition III Pod



Sponsorship Sponsorships are critical for our team to 
compete in this competition and a 
sponsorship from a company like yours will 
allow us to reach our goals of racing in 
California with new, innovative Hyperloop 
technologies.  Whether you are an early 
stage startup or an established industry 
leader, partnering with Michigan Hyperloop 
means:

Since we’re building a physical pod, 
gift-in-kind donations and advisory support 
can be just as useful as monetary support. 

Please email michiganhyperloop@gmail.com 

Fantastic brand-building opportunities 
through social media, team apparel and 
competition exposure 

Exposure to everyone involved in the 
Hyperloop competition 

A direct recruiting channel for our talented 
team and a foothold on the University of 
Michigan Campus

A unique opportunity to get your company 
involved in one of the first-ever Hyperloop 
pods

Tax deductions under Section 501(c)(3) for 
non-profit organizations
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Sponsorship
Tiers

Wolverine
$10,000+

Title Sponsor
$20,000+

Primary sized logo on team apparel, competition pod, 
home page of the website (with link to company 
website) and other branded materials
Three-dimensionally printed scaled model of the pod

Maize
$7,500+

Primary sized logo on competition pod
Secondary sized logo on team apparel

Blue
$5,000+

Secondary sized logo on team website and 
competition pod 
Tertiary sized logo on team apparel

Victors
$2,500+

Champions benefits, plus:

Champions benefits:

Victors benefits, plus:

Blue benefits, plus:

Maize benefits, plus:

Event Sponsor of the Unveiling Event 
Largest, standalone logo on all competition and team 
branded materials

Wolverine benefits, plus:

Champions
$500+

Tertiary sized logo on competition pod and team 
website (logo does not appear on apparel)
Resume Book

Company mentions on social media
Newsletter updates from the Hyperloop team 
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Our team website:
www.michiganhyperloop.com

@MichiganHyperloop

@Michigan Hyperloop

@michiganhyperloop

Note that gifts in kind are needed and will be treated as cash


